AR EMEIRRE A RIS AL AR E A ST R SCBRERIR

PR ACH SeEs O M I — LT AT L, RGBSR EE § [ N 4h 2y
R 5 SOt RS R ITE T R R SBIAR FEREAE A o BT R AR Ak 1 5 5
PR SR A AR SCHIE FUREAT 1RGNS . R, DA S AL S A T 7T
WAL B Z RS Al Y L T AR R R G LA AR
SRR B SR EE G T E A AT U RS BRI “ES SR RHE s AR RN R R
W RAETE R BURREIR G Al AEBIE TT 7 1% B R A AT R T ST A TR
EHFTTE [, AR FUE I I 185 SO b R A P R A% o
HRR, MBS0 LR UL S TR R TR, PR 2 A0t FeiEs S ik
oot AL ) PR BV AR AR VR g DR A VAL A 3 5% LA DA R Al 553 9% 3 i R 3 AL
=380 T IS ST it A DL B A A8 FR BOHT REVRT R AR A ML AR SR FT R (BB,
LIRS ity P S PR A o R 2 AN B AR RO PR AR, A SCURIHE 1 B 7T, G
HRILEIA AL, FFEMIER EFEH T AR AR T I fHZ 3
RHI R G AT | AREFERS R B A DL AR S 0T 7T 5 1%, X FE A8 B 3T Re it
TR 15 SCAL it PR R A SEERIEAT IR AT ST

R AEPRAA BN BRI

- HAETR

(—) PS5

“CHRER” —IEVE T EREGE Y “Brandr” , BN 4T BIRED” o HARKIAAT
TR B & 5 BAT I ER, DL ER B 32 NI T B B & A 2 A2 7= AN W R T
P A e H R AREE, R S, IRk TR TR R 2 AE, X
FRIARETE (EFPUKFATE HEGE, 2018).,

vt R (i R ) SR R T T A P e D 22 DG B 2 B 1Y) o R 2 4 A I SR B 22 11
HRE . HRIRINE P LA NIK /I A T, (Brand Finance, 2022). fh )
HEE AL T AN R E 5B/ T iU SO et “ S A
W52 E K w4 ISR G R, 7 Wl L, i REURH b R A A E AR BIAEAN N A
W HRHALALLEEF KM

bAE BRI AR R LR B E SR 27 SRS 1R ) 3CHE,
Hh ] SRR iR (RIEE RSN, CRFBEERRE. (WE) &&
A2BR 500 R AMVHE TR, SR EHE R EE (129) 78 2019 455 GBI 52 [
A E (12D, TP B, JRLE 2021 43 143 K. R EMES

LR kIE: A N RILAIE N REBUFF, http://www.gov.cn/xinwen/2021-08/03/content_5629117.htm, &



BRI ESE 4 Jm] I —BE . ARJE 2017 FFAERAL B (CCG) Xt 200 K “FEH 227
(1 rh B AL B VR A, BT S AN E O A B 2 B R BEIRE) )7 ARk
27 Bk R, o E AR SN T3 8 i RS R R AN . 7E R B
WHESN T, B A S A AR B B i3 B RIR SR B BB i AN E T
LA Kantar (2021) #EH B ARG BoR, S EEAMER 100 4S5 ES 0
fHAE 2020 % 2021 W)—4EHR T 57%, &2 1 @ EHE R P L Hrm . {4 HT 100
6 Fp [ RN B H AT 2488 T 1,56 Jif43E 0. H 2016 LK, X —HE 1
KT 197%, HEBH BT 2Bk EA MHE M 100 38 (FLAFERNIEK 110%). Hikn]
DA ] R B A R ) R e o SR, AR E Ak« 27 AR T
W B R R TR MR XU, o ] Al S 3G it REAN AT 3 e [T s 26 32 % (B8 40 B0
Fll . FRESRISCA SR 22 0 T AR . BRI o R 2 RS R4 R A R 2 DR
(2020) KAGHY R E AL AERCOR B R 2 (2019) ) g smif, A E b AE i i3
Je L AR D R 2 T R 25 AH DG T 52 S VB AL, HAFTE BRI SO 22 57 (R,
A ] A M TR R S5 T b R AL, ot R B SO A AR SR AR, B SCA L R A
A R 5 SCAL oot B A A A DA i R BT P SCAR R N ot R R T L ) B 2 A% P i
T, KT A 5 B 5 G ——5 SCAK R A 2 T T 5% L R s Ak 2
AR (KBRS =, 20200, L4k, FRERS “PrghERE”, +
] A slb gt 2 A B NR A “ i [ s (R EESE R AL, H B A 2R 7= 1 R SR Y
RSS2 AN T A I A o IR SR A AE S S AR IE R, AR R B
SCAK it BT GRSt R By, v i R B R 4 CRE B, 2017 2R 441, 2013).

2K, EIE — B TR E LR BRI 5 K R Gy A At T 3R A AR N A e
[ 5 K E PR S AP s BIMELESZ “Hrid” g em s ol T, PE7E 2021 4
T EE 2454 ALRICIIRGA A G380 . R B ot H 2GR, #&E 2021
HE, FREDE E H R AR 160. 6 143500, THHoEEE 2000 4N, ATk AR H
#8276, EEATIAR AU HIE 5 15 %% (16%) ¥4 (13%) 8 2% & i (13%)+

HHH: 202246 A 8 H.

2 HEkiE: EERMWEE, http://www.ccg.org.cn/wp-
content/uploads/2020/07/2017%E4%BC%81%E4%B8%9A%ES5%85%A8%E7%90%83%E5%8C%I6%E6%SA%AS%ES
%91%8A.pdf, tEMAM: 202246 77 H.

3 BPERIE: EAEIKIE, https://www.pwcen.com/zh/research-and-insights/belt-and-road/hotspot/2020-white-
paper-on-overseas-investment-risk-management.html, & H#: 2022 £ 6 A 11 H,

& R RUR: Hr e N IR R [ Ol e RIS e R [ A T
http://de.mofcom.gov.cn/article/jjzx/202202/20220203282440.shtml, #ZHM: 2022 46 H 11 H.

S HdE kIR EEBHRT R,
https://www.destatis.de/DE/Presse/Pressemitteilungen/2022/02/PD22_068_51.html#:~:text=068%20vom%2018
.%20Februar%202022&text=WIESBADEN%20%E2%80%93%20Die%20Volksrepublik%20China%20war,Euro%20zwi
schen%20beiden%20Staaten%20gehandelt, 2 HIH: 2022 6 H 12 H.



FREEMBARGEAA (1% . H—J7m, REXEEKEELSH. 28/,
SR E S AN EAF R 1% B, R B AL AT BOR B R R 1]
Ferpr, SO TR 2R 2 BELAG A % A b 28 e 110 B 8 XU DAL 3R o IR A 3 5 AT 1) O
SN G VEED (LX) 67 (FEED) thifiads, R Bt ol h T 5= x4l
IR T3 A0S 55 b SEE T 3QR T8, 28 5 DA SRR 275 1 R i R B o [
Al it P RR A SR SO T, E A B ARV N T N e [ L 3 o [
(V) SGBEEG TP B o AR, R B SO AR S 2 5 S22 T ) 2 S o A4 130 9 o e LAt
PR (S AT AR TR 2E T 2014 FIIAE o, REKZ B E 2
BRI K R EGEE” P, ERE 20%R9 8 E 2 UE LN EE R E
R T, AEAE R R A AT AT B ST i PR A R b [ g B o
] ot 7 3K B AR B 1 B AT A ]

R AR AR R B T I AT A SO AN ZR BRBR 5 K o T3P s
FHigfE 2021 4F 4 H ERphIEH U RBUS RS A URER IR, R
Bl —— BRSSO HESH SR O ARBRIEIA A e, AT AT 2 N R H s #5 K A1
FAEBWEHRE, M H AT LS SEI s i A RCR . EINA-T B AfrEL,
FERNZAENRE, EH—FKEFRKE. BEEH. ESRIFISCHKEER. A
TSI A SR RPN 2 B A S IR, Bt — D HERE R S 8 e H s, JEK
JIFERF BB AR . DU T R B R R B BE IR T A B
2025 FE =] 20%, 2035 LR 50%. [FIRF, B EH BRIV Al it & R
B, BT LEIRENY. EERAA SN Kantar k& 2ox, FEF
REVR VAR il WL A R AE [ s T 3 R AR R o 385 7 i Al S A0 R AR S g, R
TRV A M IEAE B E S R M “mim Ak, AR i b [ B T 3
=4} (Kantar, 2021),

T VR AR G A 3G B 0k SR 5, D B B PRI AR R BRIV T
T PR WL DL R PR OR A B N SRR A H b, R 1 FoBT REVRV AR BT
WG FIHE . A8 E R BURT FAE 2009 FE AT T “ ERBIRER R

(Nationaler Entwicklungsplan Elektromobilitat Der Bundesregierung,

f&7K NEPE) o THRIFFERE], N 7 N F B ae I HliE E i sa g, JLUE

6 Bk A N IR [ Ol R TS e R ] KA T 25 v 45 Ak
http://www.mofcom.gov.cn/dl/gbdgzn/upload/deguo.pdf, &R HM: 2022 F 6 A 12 H.

7 SR M E RSN S5 B M, https://www.gtai.de/cn/meta/press/fdi-reporting, 52 HIH:
202246 H 10 H.

8 Bk Hr A N IR A [ Ol R TS e R ] KA P 285 7 45 Ak
http://www.mofcom.gov.cn/dl/gbdqgzn/upload/deguo.pdf, 2 H: 2022 46 A 12 H.

o HEkUR: [H L.

0 Bk ANRM (FEE), http://german.people.com.cn/n/2014/1013/c209052-8794116.html, % H
#i: 2022 46 H 13 H,



7 [ R 2 1 e e R P A, 4 ESORE % SRR R R 2R I % ORI AT R T
A, DREEAHCBCRIEM S TUE R TE %, DLRHERE & 13T e U5R 25 i b 1
# A5 34T % (Die Bundesregierung, 2009). 2015 4F, 18 EEFRE A AL
B (Bundesministerium Fiur Wirtschaft Und Energie, f&iFRX Bmwi) B8 2H|E
T 2020 4ESEIL AR 100 3R HFT AR E RA B H bro ARYEAEE PR
iz#fs (Kraftfahrt-Bundesamt) (&, 1% HArg&T 2021 £ 7 H LW BE
BN A BARIIZ, 7E 2030 FRIA ] 448 1500 743 B 5e Vi< % (Propfe
&, 2013) . MWHTEMEMBS L EE, A3 B REIRRE S LA 2019
TR 2%, WA 2022 AR 13. 6% AT, R EHTREVRTR AT b 4 E BT L
JAF A2 ] B Ak ) 3L (RS

T E AR S 1) R AR S5 51 2 [, A R B A B ] 44 VR 2R i
A MV N K B A 5 2 ik 52 1 R 25 Bk N VR ) AT B, R A ORI RR TRV i LY
“IRERLGZH”. BRI, DEESHRR BRI T O BOR TR E H IR 4
MR E T, AL TR E B BeRTRZE i I [ bR 5 G A 35 B AN B 1 i (B2
MAR, 2022) . SR, EH—J5H, MEHEEWVREHIEE (., £, HEED
(RVRZE R, R DRI RR VR AR A AE i R AR B A0 ot JER 5 5 10 Ak T AR R 55 1
IKF-

gk LRI, TEAE R BT A o] EAT B SO S R AR, R — T B H S AR
(i) o FE SR EAIRBR D PR K R I 94, IR ANAEAE T B8 3 e IRV ZE A gk A7 1%
SCAR R I SRR R, O ARE DL b e ) — T AT O

(=) HRHH

it WER S AL A S 7T

i AL (Branding) X —MEESRIE T M E MU, (H = E A ARX H
g — BRI E o R 2 H R i e SO “ ARV ST AT 9
Sl B AR ASE G o A T AN =R AR 7 (Me1drum %55 Douglas %%, 1983) .
De Chernatony (2010: 3) K &l b A4 X H )8 Dy it BRI Bl 28 i R o RO A4 56
TE R E AT REANE . [RIF, o R A S 4 Sy A AT 36 it B PR SR A 5
B, AN T AR AE B R (Brand Building) « dhUKJE
(Brand Development). 4 # (Brand Management) Fl/.:kE74 38 (Brand
Communication) %5— RFIGKEGAT R (246%r, 2011; ARFMERE, 2021).

BT R BRI ZE R, 20 T A = A BRI A, BRI T4

oy gRAL, BrEEURTR B O AN 7 B I B FE SR 4 DA VR A B J1R A
12 B PERIE: Statista it e E,
https://de.statista.com/themen/608/elektromobilitaet/#dossierKeyfigures, 2 H: 2022 3 H 2 H.



R EEA A TV 2 BN AL BRATL AL A DA R T Al 5 9 o B
i (Castro & Saiz, 2020) . X =PPBFERL A XS T it R ER AL ) 58 S5 ASAH [«

A R A B, AR AR LR L SR (Brand Equity)
P FE RN SEmE (L1, 2001; Eif, 2020). MEF2 “S5ME. SEARAIFs
FHOR B — R A5 P2 8 53, BAT TR AR AN ER b Alb 7= i BSOIR 45 9 ¥ o 3 S it )
Yirfl (Aaker, 1991: 15). 28U, de Chernatony (2010) A A5 = R Al
TGO BE 7 AR B =P Bt 7= 288 I 9 3 I S AL BN AL AR
fits RS A e T A T R S 9 300 R 22 AL BETE 4L (Brand Tmage). AN
)9 2 2 BRI AT RN B OB LRI T, A is FAS R S 44 F BURI SR, 51
T T R, R G G, B SRR E AR SS B AR S 2 B
JEYEMIER G, LTI 9 0 RS & AT AE RN G (SGESE, 2021 Guzman,
2005; Aaker %, 2000): MAMEIHTEFDINMAE, A RIS E AL TH 2%
HAA SR 2 T ISR SR R o AIE IS YFA S (BEMREE, 2018) . V438
AL 22 TS T (IR T2, 2018) , RSV 9 38 50 it L AR5 1) ) 15 B A O 3
WA , 4 e FL i UG R, S 2R ST AERF L s AL R )T 2 - G R (Aaker,
1991; Duncan, 2002),

MWERMLARE, S, B B/, B8 25 NER A B Ie
WA A R, KAL) M AT 7 &AM E 0T ol B BEsssaas i
T ot R S AR S AN BT RS AL A S 5 R PR T B 72 ) il 3k AT 22 81 43
B GAFIESE,  2018) 5 B8 5 70 DM ) T GV ol RELIT R0 i AR ) S 2 SRR ) 5 il
et R = E % (Country Of Origin,  fAiFR CO0) X T34 2 LK1
AR B A Bz 22 (Ozsomer, 2012 Halkias 25, 2016; Winit 28, 2014); {£3#%
FEER A E VR AR R R, BRI R AR T R B
B EIETE ., 5 BRI B0CE GEDE, 2019) ;s 153 238 M T % Ak 4T 5
FEMI A B R EAT IR TE AT, Cham@ st A B “ L TFH]AT £ 8. £
FENV Bk 35 LA R A 22 SRR S S A 2, 1 AR AL e R AT B TR I FH (91 5
fECL R AR e B (AREBATE 1EAL, 20205 Yu & Bondi, 2019).

FHUERT D, 20 B ot R AR AT T AR T AR RN A b, BRI TR
IR B BARTIS,  CET I AT S B B A R
YIRSV 238 55 il 5 RS G (00 R DA A L AR 9% 3 22 T) 5 ol R D 1 L3l =
TRAGE R RGN AR, HE LT RO Al i R AL B8 0 28 G0 4 T (A RN
TEERHRA T, H TR B = B 2R A, 2561 2 SR 3E0 P&
BIF 5 7 VRN A b ) ot R A AT IR NI

5 SCAL i R R AL A DS AT



AR BB AATREM . B0 AT AR E AR (Bennett &
Bennett, 1999:5) . A2 Z4EERN), #EF (2016) 42 AR 01kt
—BARNTZE BLE. P2 RBE) UKEER (MEMR. B4, AFrk
. WA, ZEM. A2, B ESERRR. BMSRF5RIE). B
A R R 22 4 SO0 R 2R AN IR AT BLANIAT o ST i i B 2 f 4H
FEB Sy, Davidson (1998) [t UK LA AL o, FISCAGSRAL, a2 2 45 .
— A it RG] DL PR 40 A L R SN A B, TR KT 2T 18 DU A2 B R 49 PR i ARy
UL 2 A RS2 AE (Davidson, 1998) o A J& SCAL A AT AR, AR
ISR ISR 7) s [FIB RS2 G SR & (Hurley, 2013) o 1E R i AN
A AVEBEANTT 23 B OC &R, 55 AV AE A [ ST A 22 A1 DX 3EA T it R A AT
BE 8% A0 N 5 S AL E B AT N, W AIAE T 3% 78 8917 9 (Tarnovskaya & De
Chernatony, 2011).

XTI SO R T 5 8 ST it W A R A3 B A2 D it L5 S A ) i3
DA B B3I 77 2R A it RS 5 4y, I BB SO & R i R (B
2020: 3D EMARUL, HTEE SCAATER 7 R SO i A 1) 9 R ZAE T A
7] ] 2% SCA T T8 SO A it R A () 52 o 2238 A1 122 FH LA =B “ A Rl 5K
AL 347432 (De Mooij, 2015), Bf Hofstede [I/NANSALLERE (AR ES .
AHf e PEREE 5B PR St 32 S K A R A E A N N TR SRR
W-Z1H) (Minkov & Hofstede, 2012), LAK Schwartz (1992) #&H i Scib
EMYAYERE CHBGER . BISEm R RGBT B A-HAN 3R
BCEE. (TR BT BOst. fR8E. N, 24, BERSM. . ZRE
X0, LA GLOBE T H LA SCACYERE CANHf e PEANEE . AU BE B . A Sk
X WEEREARE . BHPE. BfE. AT, SukFH. NEFE LT
(House &%, 2002) . MbAb, FEXF “E5 S04SR B 52m ” J2EAT PEAS B Fe
W5 SCAAT R 2 3 22 SR F AR 107 U AT R I, U AT [ T 50 5 ST A, it JER 2
R TERLREAT 73 B LS G5 SO 22 i R I 520 o 30 22 9 3 i B\ 2 AN E S0 A 4
FE S A PR S . ROE S RHIE . RGN 555, XS
MEFIFHIGIERE CEM, 7 A8 A AHOGHERTT R TURRSFIE RIS T &
GUPETEE 3BT TE 20 R AN ) (1) SO 4 FEE AN ARV T Ml 3dh 47 15 ST A it i 2
FIHISEI (Holliday %%, 2010; Liu & Wu, 2015; SFARIFEES, 2021; Dumlao
& Pitichanoknan, 2010); & 2EFEFEMNZ AR FTEEFMA Candll.
M BUF JEBURFAZSE) XS SOk o A I 285 SR 34T /0 B A B, AN
FEDRE 5 AR B & AN ) RSO TS SRt S04k it R )52 (Feng 4%, 2018;
Feng 2, 2017; Shi, 2015).



XTI E M R, A ST WAL BT FEA% O T it A 5
W e S L . i MEREFEIN &, B S i A simg (B 38 &) mI B
FERNEFRAAE LI A BRI TR T-AE S BRVE N G0 — i e
AL R A A S M HLAR T A ) & AR T, AR 2 H0H
PR BEARRHAESEAT WA AL (Liu 5%, 2021) o IR B SRMK A SRR (EIEA
AR, FEANINZAE N S S AU R S AT VR
flio BEAh, AR P E RN (C00) #ARAE B 21738 & (Godey 4%,

2012) o EARTIE, SRIEE N R VLXK 50 IR TR O (Halo Effect)
(Sulhaini &, 2019), A4 4% (Liability Of Foreignness)
(Moeller &%, 2013). AN Z il MEEE RIS racil. 21 2Lk,
B R 1 SRR AN IR A RS A R v R 5 A A TS R 2 T 4 ) i PR S A
R o, A [ SR AL AT R 0k [ X T 37 v il B B A1 e 5
PR 58 AR R B SR 2R ER R, A SCAK it U A )T 98 19 B S (Zhuang
& 2008; Agnihotri & Bhattacharya, 2021). %R, AFHWEHF, FHLFHE
5 22 55 b [ A b e R DG I R o ) 8 SCAK o R A BT 9T (Pol fuss,
2021; Holtbriigge & Zeier, 2017).

AL, SOAR T G RIS A AZ B AT 378 B AT 98 R 28 A
BT E AR FI BA IR 2B . SR, VRN PR BHR AE SO 58 40k, X
— AU T FEAERIT FE BRI 705 IR R AR S S P R, TR R i 2R
W — DA R CHRRRAIZEEE, 2018). MhAl, R 2T T R FE A [ 5K 5 S
A it RS ) S R A AL, B AR AT SR S T e Tl R S S A AL BB A

FEAE B AL HIAH S AT

A o A0 o [ A Dt B S 2R A, ST R B R R AT — B E N 4b
WFFCHI R

SRR, B NS 2 AR AEAE rh B AL “E 2 BB . [ M
FMIFFE T2 B A b B AR AR A [ 1 [ Ak e, o, R aE R A OC
FH 5 25 W SCFE 1) BR A T AE A b B Al o AR L A1 e 95 34 ) SR 73X — ) L B
Holtbrtgge Al Berning (2018) FUMT UK SN 73 1 B Aall [ By SHEm A [ [
FIZTH AN o b, AFFEUE ] o B Aol AR A [ 1 e 1. 2 B AR UM S A5
AR AR E T AL RIS T), R0 rh B Al A A8 [ i S 00 2 2 i o (& &
K T Y BUR SR o Bt A it 2] 7B AER] . Klossek 5§ (2012) KW FL4i
HH, AEAE e S A b E R ot R A R RV T SRS kD FL AR 5 % . T IR REL, AN
ST AT o B A MR it R A R 3 ) B AR AN —, WA ] A e v R
Aol 5 B AL AL REAE . ZEFNRIN i E AR R SCHE ], /33 H 1998 fE A2



2022 4, 3L 99 JF CSSCI HaliZ LTI E . il oR, H 2006 fFLSK, RE4E
FEAR B AR B ST R BRI H e sh B o, R BT AL B 5T A
() 32 O PR AR E ) IFAT . BRI S, “BsE IR 7. AN DAL “ A
Mg [ 07 P07 0 ET B E B . DU 9T 2 o IR E A AR R EUIR . HLiE
BRI AT 0B (BROUFIA R, 2020; EREAZAFISC, 2019; FEoo i FMZMmE,
2017; hERAERITU R E WA T TR, 2018) o HLWnBRXLSE (20200 #t
I A N AR AT PEST-SWOT #5281, 73 #fr vh R AEARE 2 5 31 W AT & 311
BRI R, R CPREMEAN” o R g Al E
PR, AT ORISR 34 DL S oA

A 540 23 RyE B 1 R4 R B8 Al 1 B SO A SR B ] 808 [t (e b,
2020; MBHAIEIES, 2018; 4k, 2020; Pan, 2021; Poerner, 2011). Hrf,
Poerner (2011) fEHZFE/EHIIMh4EH, EEPRMANEEIE A5
SALSE BRIA] R, I RG] R A A A AZ o ) ) SR PR ——AE A v B Al 2
AR SN A 20 P8 07 01 T P B S a7 & o T Pan (2021) 7E48 HHAE
i b B A SO B ) R R b, X 20k 42 £ HR AL SO
FHATIRAVI IR, BIE VIR Z IR HE tH 1 AR B Aot ok B AN R ST 5t 5
TSAT 2 FEAL T B RIS O mT REME

FEREFEI BRI b, A 22 SR A T Bm A s A BN N ) 2 5 B P i
MR, FELAR B AR SR, BEIX — EARAEANT FEE ) 0 BRaEES
PRI RIS T T AT IEE ., BRIk, BT
b Bt VAR SRR FE AN 78 0, ST 78 5 22 K R0 78 Uikt 52 55 Bt
%, WEBHIGHA, R SAEIREA,

[ Jt ] P A/ A B Al A, BT DUOR A G AR E— e AR . B, M
MV E P 2R KRG , DA I 986 = 0 R4 rh B3 1085 SO Ak it A BRI T 3
B ERIR R . MR, DR 7T 2 53 Al o () 1B R At S g, i /D v 9k 2
Ui ) T, SEEE DU R B A AN [ P BT . A, DUERE IR
XPAEAE BT MV SR BI N PAIX 73, & 1 Al RS AN AT b X G 57 s 5 B E) 520
FERE T b, AR S SRR RD, 2R AR 78 073, /5 J 22l it
KEEAS ) B MERIE T TR ANERT R 45 AT M _E B ok

BT BEVE IR ZE 1R it R R A DG AT A

AR, BReRIRE KR, M AR . Bk, BraeliREAH R
SR HIMES, M2 H#TBOY R BRIE P B ) EE AT T RIS fEHHE R, B
SR 22 FURTE 7T T 4R 5% V5T B VR VR 2 B0 T 1078 B R0 T VR A A S R )« A )
BBV A A SR AT, T DA HRAE TR R B TR SR B AR A AT



FITVERAT U0 F i3

THREAT R I R R I — BT BRI T 3 e B 9
A (Lewicki &%, 2021) . SEERHLEL, UreF R0 E s 7 THESH T S e 52 Hihe
PEVRZEIR — 77 i B R DR o AR T e VR ZE B PR R ke e, BRORPEFI AR 1, 4
T SCHR IR 7 3 8 T LA A PR 32 I 2 B S AR NI ER ™ i (R T RE VIR
B (Barbarossa &, 2015), LAAIH P& H32 A N IHT ™ i KB BEVRIR ZE
MZNA (Tu & Yang, 2019) . HA&KPE, 178 120D & A5 HGE Rl A £
AR, W9 SN . FE RN [A] (Krause 5%, 2013) . FrAeliiing:
HIE 5 (Axsen & Kurani, 2013), CLLGHTREIIREMSNTRH R, WyH 9 & Rk
CNHEGETHFHRAE (L1 2%, 2017) « SN R REIEV A . BUSR S
(Barbarossa 2§, 2015). fh2#lyE. 78 HEHE S5 AH OC i 2 2L Al 15 i 1) 2 1514 45
(Coffman &%, 2017).

Utz A, A D8 B 50 O 8 BEVR A Mb F2 Bk AT ot R A 1 SRS TR AT
B RIRLIAE, 2019; F&RFE, 2022; &)L 2021). B/OH%EHR
WA ANV A 2% 2 I H5). Bennett 25 (2016) G MR Z BT e VA4
T BN T RIS B E A B B RSR, S BUR NGB BEVETR 2 & 7
P S BRI FR . B FLHE B REIR IR G T 3 1) i AL A ) 5 33— 25 I
ANEH B YRR

M FEXT GRT, FEATIEE 1 4G 55 BT ReVRIR ZE A S 4k, A% I
W (KB ) BURF IRERE L Brebliia 4% (Garling & Thegersen,
2001; Propfe &%, 2013) o AR 78 F @A, H BTHTFE0 G EOAE T T,
IR B FEAR DT BT e YR IR 4 o U IR T 2 A 52 W AR YR VR G 1 O U A B
(Krishnan & Butt, 2022). [FFE, FRE 3 AR SCE R EHF BRI E LKA
J&. Bphak (2022) FERFFE R R], HE ML E 2020 K, (EE R FIRAG T K
TR BR) 11 323 0 o

HEVS AR A AR5 3 (I 90 i ). R ERYESCRIHE D A T A R E
T A FH R 9 S8 A 1) -V 9% 3 R BRI ML A S B A A, Lot B A TR B
& (Barbarossa %%, 2015; Bennett 5§, 2016) o Al 3= @1 1) AH A 58 ) 58 45 1 T
8 FH AR RE S 2 B AT U I AH DG BEE , JUIL R MR 2 8 BT B AR X — 1T
IS, AR (FRIIT A, GUH SRR S (Tu & Yang, 2019;
Ambak 2%, 2016:; Roemer & Henseler, 2022: Osswald 2%, 2012). [RUt2 %),
EHERFFGIN T E RIS R R SO B ER R, ST A2 B AL A R R A ) [ 551
R HE W REIR N ZE R Masullo 58, 2021; Novotny 4§, 2022;
Barbarossa %%, 2015) . Novotny % (2022) FJfH 21 NEE&H K E S AE 2019 £EH1



2020 FHIHREIIREH EEEE, T T E RIS A ST R T e TR 2R
TR G . s RRIR, AR A S 5513 SRR
[ 0oF 3B BR IRV 4R BB B A BH B AR T R e, T A o T 3 1 AR AR AR RS
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FE AN, Ranfagni F552 %% (2016) PGB 1 ARV RIS 1w it v 368 5 FH ) AT
25 VLRI 8 ot R 9t B SRR A PR T 250 o i i R R IR — B YRR,
V4 it R B 3 R R SOE S5 — D o 18IS S5 5 SURIZI A TR N Z (1) 7712, 9T
SEILTO0F R B - R ER B I B AT E MR VT A (Ranfagni &%, 2021) o [EIFER,
(Robertson %%, 2019) tiEFEH WA 1T, 5 HH i AP — 4 B2 X LU i i B
AL SR . bR TR — T 4R, WAURIERE S 8214 T X0 VRS .
(Kang %%,  2015) RKexof EE VAR 4E S A it WA PR 47 FE 381 v AR VA Rt L ot g 12
ANERE o R, HTE R AT RAE VA R R, TS 2 O [ T D Re AN
IR o IXPIANGEFE AR W] DU SCAR M B 773, 0T b B A - T SR B )
RUAEFE HEAT VAL o 30T 5738 1 430 Jnll Dot B 4 R0 Bt JRE B b ade th AH S8 B 1)
YEREFEATHT 4> . HEl,  Roy Ml Banerjee (2014) RUfEHHFFT ip k6 M i o



iy A PHE Z AR PEAL R b B Sy Tu A A2 A el w2 s T 3L
B RS PEIEANZE AL U R M AT AR L. LB AN AL
i, BPRIETIREREE Likert BRI SR, W, BT5:0n] LLSCHURE A
EERVNIDETY =07 myi 23 BN 0 R P Sl A1 v A 2 (= e A R B <O )
o [FI, BT PR E SR, HERIN GBI PR R, BT
71 OBEFE LR 7).

R T ST R R T IR
7V i LB AR DA HE YT
P BOFARZE, MoE R | s s A F T 4
VAL 5 | SR TIR. BRUIR CEMD | SR, WL (BN E, 45

% I
P HAWE Y, BRI | 7T LASIURS 4 H IR A 5 -
Ho RIE AL, ATt PR

TG B i B 0 - B R | ARV B A A T
EONRARIXT LSS R, MU | T PPEIEE 2, HEFRN S S
MRS b et Aol ANYE 2 1 | EAVEATBUIEWT FUE, BN BRI 3
ALY 3 ) 7.

X
PR S S A TR REE R, A ANV 9 8 B B 2
X T ARV IR B R At L B 3 01 it T G 2 TR 1) (R P R i WL B R T4 2%
Ao o 30 I A D 4 i L 3 i BB R R — B, Al AT DA BN A TR
H L BSERS (Van Rekom, 1997; De Chernatony & Mcenally, 1999; Roy &
Banerjee, 2014) . #R4E Roy Fll Banerjee (2008) Fiiyd, ™ KIS h—TE %R
PR 22 B 2 07 T B4 2k DL R T 37 5a 4 ks . RaokdE, SRS -TE
GREE B 230 A AR R B SR, T R AT RE R A N E (Temporal,  2000) .
XF T 2 R UL, B - T SRR BN, R T R R B
(Nandan, 2005) . Bennett & (2016) Ht—3DFaH, /N5 B3 —TE SR 2%
T R AR P LIRS DL R R B ) e R A FERIAT A AR
FH T i B A= T SR R B0 D ANV 2 5 B B R S, 2 TIN5 A
MV B2 RS AT 22 58 A0 I B30, JGIH R AR VA I P BE 0 5 H AR 93 Y
oK, Sl RAERDW A A, NS B Rt 5 35 (Nandan,  2005) .
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(=] B A SRR AT LRI, RS- T SR S — M T L, HA
BTSRRI SRR AN R B B AT, B - TR SRR S I s
(Roy & Banerjee, 2014).

L) ot o B 47— T2 B BB T

UAHTSCHTIR , 3BT AT FCRL0F it B B 47 A0 s RS SR O E AT AT, L
BAEFRIIWETCAT, R B AT T GnT DU AR B AN DRI, 67 el B 3 A
il PR G b 7 A 1) it e By — T R PR A SR T SE RO D . HET, R
E 23 2 TV 75 TR (2002) X i TR SRR Il ol B¢ 0 FRDHERT X il L EF
- G EE R REAT Z AR T E 3o 25002 T IR 5E S BT LA AR A AT
FEMMPIIE: NALAE, 525 VOB A A ) it Y IR 5
KPR R LA ) ZERE OB 4E, 2008) 5 TITMIE B MG, B8R i S -TE
FERESE SONTH B8 RN (RSB it B G5 AR TGN 1) il PR 2 (1 22 8 (]
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DHIPREL L PAL E, BhZ T R GRS A E . A . IRATIEAS D5 T
AR E I, WRHASH E 3 DA EVEAR YRR U5, JRx AUk AT
SRR B SRR TR R o

() FRpAEAY
o ARMPAR A R R B AR Y
WU AR R

XA S, ahER R NI FFA RS R . % Kapferer
(2008) HEAFRH T it A XA (LA 2):
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RN AT, XA REZ BAEORKGEHME, Z2RE T H#E1T
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i (Wijaya, 2009) .
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Intangible added values
Values, mission

Personality
Benefits

a

Attributes

Ingredients
Tangible added values

E 2 SEEMNFXEEER (Kaperer, 2008: 56)
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SR, FE b A NS AR T, B ERAT IR AR ORI G 1, At 7R 22
M A2 L A B S5 SR, ASWTEEAT ot R A S R B A TR . S R R S R
M AR, &gk sk 5 Rss il (Brand Reinforcement); T 4 AT & 1 T e
BF, ek vEdL (Brand Revitalization), BB 5VEZRE VBT
HLAHE Keller, 1999) .
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Mehrabian 1 Russell (1974) X H T S—0-R(Stimulus—Organism—Response,
PP — OB — B0 B, AR T RS R S BRSO AMA A EE L LIRS
e, @I AT AR B, e S BUH M. IAMAEAT A . Jacoby (2002) $&H, HIK
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4) o ZAERIE YRV IE I R M ] AR, N 2 AR A, BRI AR
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AT AR A R T- R PR s BRI RIS 5 AT SRR 5 IS5, 18
e, XA DL REEA S GRS & R s BRI, BB B R T
SERIRA, TR S, R T DU P AL E LA &
Ja, BARSZAR, B S il B AR SR S BN o I o3 R Ak AT i A
) HARSZ A (Foulger, 2004) .
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B 6 A HAABEEE (Foulger, 2004: 6)
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